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DELIVER BALANCED RECOVERY & 
SUSTAINABLE GROWTH

Improve quality of each visit by inspiring increased length of stay and 

dispersal
• Five Days, Five Festive Ways: Created Blog with five distinct 5-day 

itineraries for foodies, for adventurers, for shopaholics, for families, and for 

holiday lovers 
• 2021 Holiday News and Winter Wellness: Multi-pillar press release included 

“Under-the-radar Towns with Over-the-top Charm” section aimed at 

dispersing seasonal visitation to Black Mountain and Leicester
o Email Distribution Results: Sent pitch to 574 contacts; 40% opened, 6% 

clicked; 21 responded to indicate interest, which is 3.6%
o Resulting Media: StyleBlueprint.com “3 Carolina Towns That Transform 

Into Magical Holiday Wonderlands”
• What’s New: 22 Transformational Stories, Culture Adventures & Self-Care 

Escapes for Blue Ridge Travelers in 2022: Multi-pillar press release 

cataloged news items for the year ahead. Sent targeted pitches to culinary, 

outdoor and wellness media. Developed robust list of diverse media voices 

to increase depth and inclusivity of outreach.
o Email Distribution Results: Pitch was sent to 452 contacts; 57% opened
o 22 New Experiences in 2022: Published supplemental consumer blog 

post highlighting this year’s top 22 experiences
• Visitor Guide: Finalized 2022 Official Asheville Visitor Guide;

emphasized longer stays and dispersal throughout the area
o Monthly Deliveries: Partner deliveries will start in late 

January via our distribution partner Mountain Xpress

Accelerate proactive sales efforts to increase net new business to the 

destination
• 48-Hour FAM: 10 qualified corporate, association, and third-party planners 

came Nov. 16-19; nine of which had never been to Asheville before
o New Business: One lead for Feb. 2022 mid-week received so far.

• IMEX America: More than 80 appointments and additional walk-up traffic 

during the conference in Las Vegas, NV Nov. 8-12; team hosted an event for 

more than 30 clients and participating industry partners.
o New Business: 12 leads collected for business beginning as soon as 

spring 2022.
• Travel South International: Held 36 appointments with international buyers 

and tour operators during the trade show in New Orleans, LA
• Meetings Today Live: Held 22 appointments at the trade show in Tucson, 

AZ; attended several networking events
• Association Executives of North Carolina (AENC): Exhibited at this trade 

show in Raleigh, NC with five hotel partners; collected 55 business cards
• Holiday Showcase: More than 100 attendees stopped by the booth at the 

trade show in Chicago, IL where we exhibited alongside Kimpton Hotel Arras
• Engage Summit: Connected with more than 300 destination wedding 

innovators and suppliers in Nassau
• Society of Incentive Travel Executives Southeast (SITE SE): Received 

award  for “Experience of the Year” at the annual summit in Savannah, GA 

for the SITE SE meeting hosted at The Foundry Hotel last December

https://www.exploreasheville.com/stories/post/five-days-five-festive-ways-your-asheville-holiday-itinerary/
https://www.exploreasheville.com/articles/post/iconic-holiday-traditions-return-in-person/
https://styleblueprint.com/everyday/carolina-towns-transform-into-magical-holiday-wonderlands/
https://www.exploreasheville.com/blog/post/whats-new-in-asheville-in-2022/


DELIVER BALANCED RECOVERY & 
SUSTAINABLE GROWTH (CONTINUED)

Drive revenue in need periods through updated group sales strategy
• Self-Directed FAM: Offering special meeting planner hotel rates for Dec. 

2021-April 2022 to encourage independent visits to Asheville; seven 

meeting planners have made reservations at six different hotels so far

Balance quality of life for residents and experience for visitors through 

project investments
• Tourism Product Development Fund (TPDF) grant cycle to open in 2022: 

o Announced in the Nov. 17 Tourism Community Update and issued open 

call for candidates to fill four open vacancies on the TPDF Committee
▪ Resulting Media: Grant cycle announcement covered by Business 

North Carolina Daily Digest, Mountain Xpress, AVL Today, Guide 

Global, Asheville Citizen Times (2)(3), MSN, WLOS-TV, iHeartRadio, 

Business North Carolina (p. 28), Mountain Xpress Local Matters 

newsletter
• Sponsorships: Approved three funding requests for upcoming quarter

o Dr. Martin Luther King, Jr. Prayer Breakfast: MLK Association’s 41st

annual commemoration event on Jan. 15
o Asheville Restaurant Week: Asheville Chamber event on Jan. 18-24
o ASAP Business of Farming Conference: Appalachian Sustainable 

Agriculture Project’s event on Feb. 26

Review and update Wayfinding pedestrian signage to increase dispersal 

out of the downtown core
• Kiosk Updates: Updated interpretive panels on kiosks to highlight 

surrounding attractions, culture and history

Collaborate with broader community leaders to ensure sustainable 

growth and alignment

• Community Meetings: Held quarterly meetings with County Manager, City 

Manager, UNC-Asheville Chancellor and Chamber CEO

• Thrive Asheville: Shared tourism data and context with Thrive cohort

Protect and evolve Asheville’s brand to further differentiate from 

competing destinations and inspire higher quality visits

• Asheville on the Rise: Monocle digital feature and printed guide spotlighted 

the area’s culture, music venues, outdoor economy, craft brewing industry, 

innovative food scene, start-up businesses, heritage, and hotels

https://marketing.exploreasheville.com/acton/rif/43256/s-08b1-2111/-/l-000f:b22/l-000f/showPreparedMessage?utm_term=Not%20displaying%20properly%20Click%20here%20to%20view%20in%20browser.&utm_campaign=Buncombe%20County%20TDA%20Update%20on%20Tourism%20Product%20Development%20Fund.&utm_content=email&utm_source=Act-On+Software&utm_medium=email&cm_mmc=Act-On%20Software-_-email-_-Buncombe%20County%20TDA%20Update%20on%20Tourism%20Product%20Development%20Fund.-_-Not%20displaying%20properly%20Click%20here%20to%20view%20in%20browser.&sid=TV2:5K5q2saUR
https://www.ashevillecvb.com/tpdf-committee/
https://mailchi.mp/businessnc/test-daily-digest-7302017-573514?e=6c7fd929f2
https://mountainx.com/news/tda-to-unveil-plan-for-tourism-grant-funds-by-end-of-year/
https://link.avltoday.6amcity.com/view/608bc54080ff3927ab8ab19af52mi.h18/72c368cf
https://guideglobal.com/tda-to-release-8-million-in-hotel-taxes-for-asheville-and-buncombe/
https://www.citizen-times.com/story/news/2021/10/28/asheville-nc-buncombe-tda-release-hold-8-m-hotel-taxes/8570023002/
https://www.citizen-times.com/story/news/local/2021/11/18/tda-restart-grant-program-fund-local-tourism-projects/8654078002/
https://www.citizen-times.com/story/news/local/2021/11/19/answer-man-where-does-eberhardt-gun-theft-case-stand/8664279002/
https://www.msn.com/en-us/travel/news/buncombe-tda-to-lift-pause-on-tourism-grant-funds/ar-AAQ6QYB
https://businessnc.com/archives/december-2021/
https://mailchi.mp/4b037c47fd23/november-12-3129573?e=c7d04454f7
http://mlkasheville.org/activities/prayer-breakfast/
https://www.exploreasheville.com/restaurant-week/
https://asapconnections.org/events/business-of-farming-conference/
https://monocle.com/magazine/explore-asheville/2021/creative-spirit/


ENCOURAGE SAFE & 
RESPONSIBLE TRAVEL

Influence visitors to respect, protect and preserve natural, cultural and 

human resources
• 2021 Top Adventure Towns: Recognized by Blue Ridge Outdoors magazine

readers as one of the best hubs for outdoor recreation in the Blue Ridge
o Top Honors: Asheville pictured on cover image and on social channels; 

Facebook live announcement included Pledge for the Wild call to action
• Pledge for the Wild Fundraiser: Raised $1,060 for Blue Ridge Parkway 

Foundation through Pledge for the Wild using a raffle and giveaway of 

Asheville Championship co-branded whitewater kayak from local 

manufacturer Liquidlogic
• Lunch Rocks Trail Video: In collaboration with Blue Ridge Hiking Co., 

produced third (and final) trails series video focused on responsible 

recreation, dispersal, and accessibility

Encourage partners to embrace sustainable and responsible tourism 

practices
• Leave No Trace Toolkit: Released information, assets, program logos, and 

LNT Seven Principles icons on AshevilleCVB.com for partners to download 

and use to spread the word about responsible recreation to their audiences
• Sustainable Tourism Panel: Spoke at Asheville Area Arts Council Creative 

Sector Summit Panel on Sustainable Tourism

Increase number of bookings that participate in community projects
• Service Projects Pitch: Contacted planners of Nov. 2021-Aug. 2022 events 

and suggested addition of a service project to the meetings’ agendas
o Email Distribution Results: Contacted 48 planners; 72% opened

• 48-Hour FAM: Demonstrated benefit of adding service project to meeting 

agendas by having FAM attendees help pack 600 envelopes of seeds for 

Asheville-based nonprofit Seed Programs International

Influence visitors to respect, protect and preserve natural, cultural and 

human resources
• Tourism Cares Auction: Created sustainable-focused travel package for 

fundraising event promoted on international platform including lodging at 

the Element, dinner at Posana, a Flying Bike Tour and a WNC Photo Tour

https://www.blueridgeoutdoors.com/magazine/november-2021/2021-top-adventure-towns-readers-select-best-hubs-for-outdoor-recreation-in-the-blue-ridge/
https://www.instagram.com/p/CWMOqAzt35J/
https://www.facebook.com/watch/?v=603436177450601&ref=sharing
https://www.facebook.com/Asheville/photos/a.223814135223/10165959755810224/?type=3&theater
https://youtu.be/qVHM3wME58M
https://www.exploreasheville.com/listings/blue-ridge-hiking-company/3895/
https://www.ashevillecvb.com/explore-asheville-leave-no-trace-toolkit
https://www.youtube.com/watch?v=6Q_0Rb2qG38
https://seedprograms.org/
https://www.tourismcares.org/auction


ENGAGE & INVITE MORE 
DIVERSE AUDIENCES

Extend a genuine invitation to diverse audiences

• Pitched diversified storylines resulting in media coverage:

o Fortune.com: A haven from the Jim Crow South finds a modern purpose

o National Trust for Historic Preservation (Savingplaces.com): A New Song 

for Rabbit’s Motel 

o Passport Magazine (LGBTQ+ author): Traveling With Pets

• Hannukah Feature: In collaboration with Asheville Jewish Community 

Center, published latke (potato pancake) recipe video and blog; latkes are a 

traditional Jewish dish served during Hannukah celebrations

• Diversified Image Library: Conducted holiday photoshoot at Omni Grove 

Park Inn to further build out image library featuring diverse models

Develop and invest in community projects that attract and engage diverse 

audiences

• African American Heritage Trail (AAHT): Issued call for volunteers for AAHT 

Advisory Committee between Nov. 15-Dec. 10; with the support of Aisha 

Adams of Equity over Everything, 17 community members were selected to 

guide project development

Increase outreach in recruiting diverse meetings and events

• LGBT Meeting Professionals Association: After connecting during IMEX, 

joined at a membership level that gives us access to networking 

opportunities and messaging to their database of 1,100 meeting planners

Promote minority owned businesses through group sales initiatives
• 48-Hour FAM: Showcased four minority-owned businesses through 

purchasing experiences or product for attendees

Increase diversity of partner network

• Black Wall Street AVL Mixer: Hosted an event at the Element Hotel on Dec. 

6 to build relationships with the Black Wall Street business group members

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Ffortune.com%2F2021%2F11%2F07%2Fa-haven-from-the-jim-crow-south-finds-a-modern-purpose%2F&data=04%7C01%7Cdstephens%40exploreasheville.com%7Cf186b65399c2414be78d08d9a54ddc88%7C4509bd4bf4f940048f3135892f9b5c6c%7C0%7C0%7C637722576104515515%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=JG%2BUdZWF0ypjcjph%2Fk4OOZLVb4WPWjLBUg%2B6MSi8iaU%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fsavingplaces.org%2Fstories%2Fa-new-song-for-rabbits-motel%3Ftoken%3Dd6a2b326742bc04701d1c068fef697de85f9102f%23.YYwoXU7MKob&data=04%7C01%7Cdstephens%40exploreasheville.com%7Cf186b65399c2414be78d08d9a54ddc88%7C4509bd4bf4f940048f3135892f9b5c6c%7C0%7C0%7C637722576104525509%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=PIMmsZ02YCZsrTKNcBXI%2FZYzlrEenOAmmVuPJvQw1Ds%3D&reserved=0
https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fpassportmagazine.com%2Ftraveling-with-pets%2F&data=04%7C01%7Cdstephens%40exploreasheville.com%7Cb9ad74d4bbec4770180508d99a397937%7C4509bd4bf4f940048f3135892f9b5c6c%7C0%7C0%7C637710393943463095%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=8SYqVYbeU0NbcXSHad9InEg4DlQJi9CJR%2FAtCROrOSo%3D&reserved=0
https://www.instagram.com/p/CW1hdVENliF/
https://www.exploreasheville.com/stories/post/hanukkah-latke-recipe/
https://www.ashevillecvb.com/project-background/
https://www.ashevillecvb.com/african-american-heritage-trail-advisory-committee-press-release/
https://lgbtmpa.com/
https://blackwallstreetavl.com/


PROMOTE & SUPPORT 
ASHEVILLE’S CREATIVE SPIRIT

Elevate Asheville's creative experiences to differentiate and inspire 

visits

• Garden & Gun Partnership Launch: Sponsored 12th Annual “Made in the 

South” Awards event on Nov. 3 in Charleston, SC; the magazine 

announced the next celebration in fall 2022 will take place in Asheville
o Press Release: Garden & Gun Collaboration Shines Spotlight On 

Asheville’s Creative Spirit
o Resulting Media: Mountain Xpress featured the partnership news

• Chuck’s Big Adventure: Weeklong series aired on WTHR NBC Indy 

morning show on week of Nov. 15; PR team provided multi-pillar story 

support

o Features Included: The Biltmore, NC Arboretum, Folk Art Center, 

LaZoom Tours, Ryan Ashley The Poet, Black Mountain, etc.

• Holiday Gift Guide: Curated a collection of 80 local offerings from 

Buncombe County artists and makers; selections were categorized as 

handcrafted wares, artisan food & beverage, outdoors & wellness, or art & 

craft to appeal to a range of audiences and purchasers, including deep 

links to online shopping where possible to encourage more sales
o “12 Days of Asheville” Instagram Story: Social media campaign series 

to spotlighted 80 local artists and makers participating in digital guide
▪ Campaign Results: Generated 54,105 user sessions to 

ExploreAsheville.com and 36,301 external clicks to partners’ 

websites

• Holiday Hidden Gems Reel: In collaboration with Atlanta-based 

influencers, The Cork Bros, produced Instagram Reel that highlights 

under-the-radar holiday experiences in Asheville, Weaverville and Black 

Mountain

Elevate Asheville's creative experiences to differentiate and inspire 

visits (continued)

• Weaverville Arts Spotlight: Shared Instagram Story series on six 

Weaverville artists as part of Weaverville Arts Safari event promotion

• Samantha Brown’s Places to Love: Partnered with Samantha Brown and 

the Emmy-winning crew of PBS travel series “Places to Love” in 

celebrating our community’s creative spirit, cultural depth and natural 

beauty. As the premiere episode of Season 5, the Asheville show will air 

Jan. 8 on North Carolina PBS stations and continues there and on 

stations nationwide

Actively promote creative community and resources to groups and 

events
• 48-Hour FAM: Schedule included creative experiences like glassblowing, 

an art mural and brewery tour, a comedy bus tour, candle-making, and 

unique wellness activities found in Asheville
• Group Sales Holiday Card: Featured an original print by local artist Cindy 

Lou Chenard and a New Year’s message.

https://gardenandgun.com/slideshow/12th-annual-made-in-the-south-awards/list/
https://www.ashevillecvb.com/garden-gun-collaboration-shines-spotlight-on-ashevilles-creative-spirit/
https://mountainx.com/food/whats-new-in-food-smasheville-food-truck-brings-the-beef/
https://www.wthr.com/article/travel/chucks-big-adventure/chucks-big-adventure-asheville-north-carolina-black-mountain-ryan-ashley-the-poet-bush-farmhouse/531-bfc61da7-dc37-4693-8183-7f8402056bd3
https://www.exploreasheville.com/holiday-gift-guide/
https://www.instagram.com/p/CXOz7v8pG63/
https://www.instagram.com/stories/highlights/18196904659102100/
https://weavervilleartsafari.com/
https://www.pbs.org/video/asheville-north-carolina-6szIen/
https://www.cindylouchenard.com/


PROMOTE & SUPPORT 
ASHEVILLE’S CREATIVE SPIRIT

Create opportunities for partners to learn about and support creative 

spirit
• 2021 Explore Asheville Holiday Party: 223 members of the tourism 

community attended on Dec. 8; several local businesses were featured:
o Venue: Center For Craft 
o Caterer: Celine and Company
o Entertainers: Ryan Ashley the Poet and DJ Molly Parti. 
o Activity Station Sponsors: LEAF Global Arts Center, Sew Co., and 

Asheville Art Museum
o Vendors: Noir Collective AVL and WNC Farmers Market
o Charity: WNC Toys for Tots (Received 58 toys and $150+ in donations) 
o 2021 CVB Superstars Awardees: Fletcher Tove (Buncombe County); 

Nikki Stewart (The Foundry Hotel); J Smilanic (WNC Photo Tours); Bruce 

Waller and J Hackett (Grind AVL & Black Wall Street); and Alexandria 

Ravenel (Noir Collective)

Increase partner appreciation and usage of Explore Asheville's assets 

and resources to further amplify Asheville's distinctive creative spirit
• “Packaging Matchmaker” Partner Salon: 35 tourism community partners 

attended the event on Nov. 10 to learn how to leverage Explore Asheville’s 

marketing and publicity resources. Event included locally procured coffee 

and snacks from Bean Werks and Chill Cereal Bar

• Partner Updates: 15 new partners were added to ExploreAsheville.com 

including All Souls Grotto, Asheville Proper, Asheville Threads, Black 

Mountain Ale Trail, Madam Clutterbucket’s Neurodiverse Universe, 

Provisions Mercantile, Provisions Mercantile Biltmore Village, Vinnie’s 

Neighborhood South Asheville, Beer City Brewery Tours, Cielo Catering, 

Bear’s Smokehouse BBQ South Asheville, Dalton Distillery, Sweeten Creek, 

On the Inside Lingerie, and Sugar & Snow Gelato

https://www.ashevillecvb.com/event/save-the-date-2021-explore-asheville-holiday-party/
https://www.exploreasheville.com/listings/center-for-craft/6705/
https://www.exploreasheville.com/listings/celine-and-company-catering-%26-events/10895/
https://www.exploreasheville.com/listings/ryan-ashley-the-poet/16128/
https://www.mollyparti.com/
https://www.exploreasheville.com/listings/leaf-global-arts-center/14272/
https://www.wcsewco.com/
https://www.exploreasheville.com/listings/asheville-art-museum/262/
https://www.exploreasheville.com/listings/noir-collective-avl/14759/
https://www.exploreasheville.com/listings/wnc-farmers-market/3832/
https://wnctft-nc.toysfortots.org/local-coordinator-sites/lco-sites/default.aspx?nPageID=100&nPreviewInd=200&nRedirectInd=3
https://www.ashevillecvb.com/superstars-award/
https://www.ashevillecvb.com/event/partner-salon-packaging-matchmaker/
https://www.exploreasheville.com/listings/bean-werks-coffee-and-tea/351/
https://www.chillcerealbar.com/
https://www.exploreasheville.com/listings/all-souls-grotto/16566/
https://www.exploreasheville.com/listings/asheville-proper/16565/
https://www.exploreasheville.com/listings/asheville-threads/16532/
https://www.exploreasheville.com/listings/black-mountain-ale-house/3773/
https://www.exploreasheville.com/listings/madam-clutterbuckets-neurodiverse-universe/16569/
https://www.exploreasheville.com/listings/provisions-mercantile/16568/
https://www.exploreasheville.com/listings/provisions-mercantile-biltmore-village/16567/
vinniesitalian.com
http://www.beercitybrewerytoursavl.com/
cieloavl.com
https://bearsbbq.com/sweetencreek
http://www.dalton-distillery.com/
https://sweetencreekbrewing.com/
http://www.ontheinsidelingerie.com/
https://sugarandsnowgelato.com/


RUN A HEALTHY & 
EFFICIENT ORGANIZATION

Increase team performance and effectiveness

• Stella Awards: Explore Asheville staff recognized as Silver Winner in Best 

CVB/DMO in the Southeast category of the 2021 Northstar Meetings 

Group industry Stella Awards

• Explore Asheville Values: Core values and definitions of the behaviors 

that will demonstrate how we are living them were developed and 

adopted. 
o Core values include:

▪ Innovate & Evolve – We seek out new ideas and are open to 

change.

▪ Leadership & Collaboration – We focus on the truly important 

priorities to make the most positive impact.

▪ Equity & Empathy – We respect and embrace differences 

recognizing real progress requires inclusion.

Increase communication and document access for BCTDA board 

members

• Board Portal Demos: Conducted introductory calls with five software 

companies

Communicate regularly to stakeholders about TDA/CVB actions, 

pillars and progress, events

• E-newsletters, E-alerts: 6 sent in November (total of 10,916 emails) with 

open rates as high as 40% and an average of 34%.

• E-newsletters, E-alerts: 8 sent in December (total of 12,122 emails) with 

open rates as high as 43% and an average of 41%.
o Included alerts (1)(2) on new COVID relief grants of up to $500,000 

available for hospitality and other businesses

• Local News and BCTDA Coverage:
o Asheville Citizen Times: Annual hotel sales hit $275M, vacation 

rentals up 110% despite pandemic: TDA annual report
o Asheville Citizen Times: Asheville, Buncombe monthly hotel, Airbnb 

sales expected to top record $65M despite COVID (This story was 

also picked up by MSN Money and Business North Carolina’s Daily 

Digest.)
o Asheville Citizen Times: Asheville area hotel, lodging sales break 

another record
o WLOS-TV: Buncombe continues to be hot spot for visitors; lodging 

brings in $65 million in a month
o Reuters: Soaring U.S. business starts in pandemic show new normal 

evolving
o Asheville Citizen Times: Leaf peepers give Blue Ridge Parkway, WNC 

tourism strong October 
o Business North Carolina: Travel and Tourism: Back to Work and Play
o Business North Carolina: Asheville Tourism Rebounds (p. 23)

https://nam02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.northstarmeetingsgroup.com%2FStella-Awards-2021%2FBest-CVB-DMO&data=04%7C01%7Cgramey%40exploreasheville.com%7Ca12741618cf941fa50e708d9a0558932%7C4509bd4bf4f940048f3135892f9b5c6c%7C0%7C0%7C637717111510318876%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=fRhT8zJfBQcSGrUIwfTjA9%2BqX2InPnYtGH1kcauR7uY%3D&reserved=0
https://www.ashevillecvb.com/newsletter-archives/
https://www.ashevillecvb.com/newsletter-archives/
https://marketing.exploreasheville.com/acton/fs/blocks/showLandingPage/a/43256/p/p-0008/t/page/fm/0
https://marketing.exploreasheville.com/acton/fs/blocks/showLandingPage/a/43256/p/p-000e/t/page/fm/0
https://www.citizen-times.com/story/news/local/2021/11/15/despite-pandemic-hotel-sales-hit-275-m-tda-annual-report-takeaways/6398032001/
https://www.citizen-times.com/story/news/2021/10/25/asheville-nc-buncombe-county-hotel-airbnb-sales-break-record/6121201001/
https://www.msn.com/en-us/money/news/asheville-buncombe-monthly-hotel-airbnb-sales-expected-to-top-record-dollar65m-despite-covid/ar-AAPVh59
https://www.citizen-times.com/story/news/2021/10/28/asheville-nc-hotel-lodging-rental-sales-break-record/8565565002/
https://wlos.com/news/local/buncombe-lodging-brings-in-65-million-in-a-month
https://www.reuters.com/business/soaring-us-business-starts-pandemic-show-new-normal-evolving-2021-10-28/
https://businessnc.com/round-table-travel-and-tourism-back-to-work-and-play/
https://businessnc.com/archives/december-2021/

